MICHAEL STEVENSON

BRAND MANAGEMENT | MARKETING PRODUCTION | PROJECT MANAGEMENT

| am a highly skilled business professional with a deep
understanding of the intersection between psychology,
marketing, and business analytics. My expertise is
grounded in using psychological insights to develop and
execute projects and campaigns that directly improve the
financial position of brands within any sector.

| began my career by utilising my skills in crafting
emotionally resonant content that influenced consumers
to align their behaviours with a business’ commercial
goals. | now focus more holistically on crafting and
executing comprehensive strategies that enhance
customer experience, reduce churn, and boost
engagement and perceived value.

My ability to think laterally by applying psychological
principles to complex business projects and marketing
campaigns, position me as a valuable strategic thinker,
and analytical asset for any team.
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MICHAEL STEVENSON

Previous Clients | B2C

650 2,559 3,140

Posls Followers  Following

Anytime Fitness Dorchester
| Brewery Square

® Open 24/7

1 Classes inclusive

¢« Virtual classes on demand

# Private bathrooms

.. 01305 300123

& Join Online
secureb.clubwise.com/dorchesterfenquiry.asp
Brewery Square, Dorchester, Dorset

310 4,489 795

Posls Followers Following

Gold Coast Cookies

Product/Service

&8 Softer. Tastier. Better.

. Find in cafes & venues across Australia
" DM to become a stockist taday
www.goldcoastcookies.com.au/

367 1,209 402
e Posls Followers Following
EST 2019,
N
THE CRAFTY TAP
Local business
Craft Beer Shop + Craft Beer Taproom - Draught
Beer Takeaway - Fine Wines « Artisan Snacks -
69 High Street, Christchurch, Dorset

- F 475 1,874 1,510
u Posts Followers Following

CHRISTCH JRC!

Saxon Square
' Classes inclusive
¢« Virtual classes
Private bathrooms
. 01202031247
www.gofundme.com/f/john-thornton-young-achiev...
27 Saxon Square, Christchurch, Dorset

1,327 6,070 1,632

Posts Followers Following

Keystones Cocktail Club

EST. 2013.

I'he Cocktail Bar in Worcester!
Cocktails, Chilled Vibes & Fun Times T
For bookings DM us! &  more

www. keystonescocktailclub.com

3187 223k 2,878
Posts Followers Following

S.L.A.V Fitness Trainer

Fitness trainer

PT @trecnutrition @anytimefitnesschristchurch
code: ™ HardHorse 10% discount @ Business«-
hardhorse training@gmail.com

hardhorse.co.uk/

See Original

155 657 183

Posls Followers Following

Branded Studios

Film/Television studio

Branded Studios Official Instagram Account

- Latest Release: @Stallcnemovie

- Film & TV Studio | Corporate & Music Videos |
Photography

linktr.ee/BrandedStudios

19 saxon square, Christchurch, Dorset

1,849 5,179 468

Posts Followers Following

T 3a b eysdheys

Ben Warren

Ccool Cuts & Shit Banter

Men's Hair Replacement

Unit 2 The Hop Market

Worcester

Work Hard Stay Humble
www.trimzbarbershop.nearcut.com
Unit 2 The Hop Market, Worcester, Worcestershire

983 2,491 4,169

Posts Followers Following

| 4

Floyd Robinson

Coacn

Helping women who lack confidence create healthier
relationships with themselves so they can excel and
inspire &

DM me "INFO" to find out more g

£ 71 1,791 31
Posls Followers Following

Becoming Rocky

Film

¢ Award-winning Rocky documentary
% Narrated by Sylvester Stallone

- Never before seen footage

Home to official merchandise &
becomingrocky.com/shop

532 648 478

Posls Followers Following

Clean Freek @ ¥ ¢« [

Product/Service

The worlds mest advanced infection control
lechnology

FMMA

#Gym

#yoga

¥ BioArmour24 protection

¥ GearGuard300 gloves, mats & equipment! % ¥

Responsibilities:

Account Management
Social Media Management
Content Creation
Consultancy

and more.
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rgvious Clients | B2B

ThermoFisher
SCIENTIFIC

':@ DQtGOUGSt Q StaffS avvy

Performance is our priority

TeamCleaning™ COUSINSX

GROUP

LESTEC

Renewable Energy

& DMG



MICHAEL STEVENSON

Notable Project:
BECOMING ROCKY

CLIENT: SYLVESTER STALLONE

Branded Studios:
Previously assisted Branded Studio with the

marketing of Sylvester Stallon’s documentary
“BECOMING ROCKY”:
‘ﬂ) 9 3

Becoming Rocky

Film

¢ Award-winning Rocky documentary
% Narrated by Sylvester Stallone

¥~ Never before seen footage

155 657 183
Posls Followers  Following

Branded Studios

Film/Television studio

Branded Studios Official Instagram Account
Latest Release: @Stallocnemovie

- Film & TV Studio | Corporate & Music Videos |

Photography

linktr.ee/BrandedStudios

19 saxon square, Christchurch, Dorset

Home to official merchandise &
becomingrocky.com/shop

BECOMING ROCKY by Derek Wayne Johnson
https://itunes.apple.com/gb/movie/becoming-
rocky/id1520132213

Available on:

Google Play
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https://itunes.apple.com/gb/movie/becoming-rocky/id1520132213
https://itunes.apple.com/gb/movie/becoming-rocky/id1520132213

EXAMPLES OF WORK |
PHOTOGRAPHY & VIDEOGRAPHY
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MICHAEL STEVENSON

Videography | Video Production

WITH LOVE.

VIEUAL CLUB TOVR..

From Anytime with Love:

A video created to inform/educate club
members and prospects of the new health
and safety measures put in place presented
in a format to prevent repetitively feeding
negative information that scares and
disengages those watching.

Anytime Fitness Post Club Tour:

The goal of this video was to educated and
inform members and prospects of all the
health and safety guidelines that had been
put in place following the first lockdown. |
filmed and edited it in a way that | hoped
would provide a natural flow through the
club so they are being informed of each
component as they would see them
themselves when they returned.

*All videos can all be viewed directly on my website.

B

MEMEER TESTIMONIES

e

Anytime Fitness Classes Return:

The goal of this video was to creatively
present a range of classes that were
returning to ATF Christchurch. | also
decided to use one person as the subject to
creatively also advertise to prospects that
one person can do any class.

Anytime Fitness Post Covid
Testimonials:

The short term goal for this video was to
encourage members to return to the club
through expressing a high volume of
positive testimonials of those who had
returned. The intention of this was to cause
majority influence where people would think
“if all those people are happy it must be
safe and okay to return”.
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MICHAEL STEVENSON

Content Creation | Technical Skills
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Photoshop | Graphics
Premiere Pro | Videos
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EXAMPLES OF WORK |
MARKETING MANAGEMENT



MICHAEL STEVENSON

Marketing Management | Marketing & Sales Plans

ContentCC

What will be posted
Pancake day

pancakes for members throughoy

Content DC

Pancake day

Back Up/TBC

Offers Campagins

Pancake Day

Holidays

What's your AF?

What's your AF?

[Comwees ]

Member of the Month

Member of the month

international womens day

International womens day

International womens day

#StrongAF - BB funny

#StrongAF - BB funny

Spinning Class Spotlight

Serenas body combat

s A

Outreach, Event or Inreach

Complete Marketing Plans Created in
Tracked Daily to Best Tell Brand Story

#FastAF - Funny Vid

Photo of Curtis dressed as a
leprocorn

Green Pre Workout
Green Sweets
Healthy Green Smoothies
Green Cupcakes
Green Apples

bnal day of happiness - Expressior

#FitAF - Crossfit funny

Tolkien reading day

ContentCC ContentDC Stories Back Up [ TBC offers Campagins Google Ads FB Campagins IG Promotions Holidays
llenge - how What willbe posted
Give Away Donate Easter eggs hospitals Members Stories P+ M Walk To Work Day
World Autism Awarness Day
#Fast
TBC =Family TBC =Family
Photo
Corporate of the month - comp Easter Egg - comp Local Benefit Local benfit post
. World Health Day
Healt Member Of The Month Member Of The Month Give Away Chocolate Eggs Open Week Awarness P+M
Samaritans & Awarness Week
Paul: Medical TBC = Over 50's Prime Leaflets CC Open Week Launch P
World Parkinson's Day
9rnqtiona.
Member Benefits AF Connect
Funny Easter Friday - Reel Funny Easter Fri¢ Outreach, Event or Inreach
nr. ContentcC Content DC Stories Back Up / TBC offers Campagins Google Ads FB Campagins 1G Promotions Holidays
What will be posted
Happy Easter Happy |
Member of the Month Member of the Month Meet Amelia (PT)
Kath Whitehead: Over 50's Emma
Star Wars Day - We dare youl Star Wars Day - We dare you Real Peple Real Reasons Star Wars Day
PT Spotiight = Inreach of the Month inreach of the month Refer afreind link
M2m Ads x3| Adx1

#FlexibleAF - Yoga funny

TBC - ELEM Hair

Funny Friday - Reel

Fanny Fridey

A Email - Lo

TBC - Life Chiro

TBC - Costa Tasting

TBC - Corporate Fish Bowl

DrRam: Working Professional

We dare you 2 - Eat What You Want Day

Charlotte = wu.

TBC - Brand Ambassador Post

TBC - Scales

We dare you 2 - Eat What You Want Day

Real Peple Real Reasons

Refer afreind link

Corporate Hamper Winner

CorporateW

Class Spotlight

Class Spotlight

Real Peple Real Reasons

M to Prospects (SMS & Emd

TBC - ELEM Hair

TBC - Life Chiro.

TBC - Costa Tasting

TBC - Scales

We dare you 3 We dare you 3 Real Peple Real Reasons
Refer afreind link Real Peple Real Reasons
Instructor of the Month Instructor of the Month
Meditation day Meditation day
PT Spotlight PT Spotlight Meet Our PT's

We dare you 4 - Workout Wednesday

We dare you 4 - Workout Wednesday

Funny Friday

Funny Friday

Refer afreind link

Corporate of the month - winner

Corporate of the month - winner

1

-

Full Marketing Strategy Tracked and Planned

(Social Media Posts & Stories, Email

Campaigns, Digital Ads, and Sales/Offers)

Total

Tesco's Extra, Watford High St 12pm-2pm 1day trial passes, Pad & Health Check poster Matt, Al PPy With y ¥ ° video of spinning the spinne
Rofor aFreind for a froo Eastor Egg 5
&Enrty tofree month
. . ~ . multiple stories of team handing out flyers and
ter Egg Giveaway & Fiyering - Baley bridge retail p| Tlam - lpm (16 Boxes) ye Mike offer 7days o A 2
Refer aFreind for afree Easter Egg Spinner - New Milton 12am - 2pm o and trial fiyers, spinner to gain attention with eggs to give| CFaAl offer samaritans free 7 days trials and gain prospect details where possible | Post with spinner and location tag + Live feed 10
World Health Day
5
7 days trial club of team handing out flyers and
I £gg Giveaway & Fiyering - Christchurch Quey & M Tam - 1pm Giveaway choclate eggs and samaritans flyers Ms Samaritans Open Week 2
2 P €=y & = = yex for open week where possible chocolate to public + Location tag
Walk and Talk Weeks allday
Refer aFreindfor a free Easter Egg 7 days trial
Easter Egg Giveaway & Fiyering - New Milton 12-20m o , spinner o CF&Al Post with spinner and location tag + Live feed 4
&Enrty tofree month @ ) - o & | for open week where possible - J
Outrea ento a

Walk ar

I Egg Giveaway & Fiyeri d o

Refer friend for Enty to free month

Easter Spinner

Giveaway - Christ

Refer friend for Enty to free month

Spinner -

Total

Tesco's Extra, Watford High St 12pm-2pm 1day trial passes, iPad & Health Check poster Matt, Ali - your health & fitness? Would you like a Free Heto of spinning the spinne rat locq
Post with spinner and location
Spinner - Town Centre 12-2pm Ice cream stand, trial flyers, spinner to gain attention X2 P N 6
tag + Live feed
Spinner - Train Station 4.30-6.30pm Ice cream stand, trial flyers, spinner to gain attention X2 6
Refer aFreind for Pre 5
Workout or Protein
Post with spinner and location
Spinner - Weymouth 12-2pm Ice cream stand, trial flyers, spinner to gain attention X2 P N 10
tag + Live feed
Post with fl ith link to fr
Flyer - Town Centre 12-1pm Flyers and ipad X1 ostwith flyers with link tofree | 1ska Annual Leave 4
trial on stories
Refer aFreind for Pre
Workout or Protein
5
7
TashIncC
Refer aFreind for Pre
Workout or Protein
Drink
Spinner - Poundberry 12-2pm Ice cream stand, trial flyers, spinner to gain attention X2 CULARDETECE galn.prospecl details | Post with splnn‘er and location 6
where possible tag + Live feed
Tash in CC - Cailin
Annual Leave
Spinner - Town Centre 12-2pm Ice cream stand, trial flyers, spinner to gain attention X2 SR DE] guln.prospect details | Post with splnn?r andlocation 6
where possible tag + Live feed
inner - Train Station ffer free trials an in t detail: Post with spil ind locati
Spinner - Train Statio 4.30-6.30pm Ice cream stand, trial flyers, spinner to gain attention X2 Ritegieatickiondas) .prospec Celals ostwi Spmn_er CIREI S 6
where possible tag + Live feed
Spinner - Weymouth 12-2pm Ice cream stand, trial flyers, spinner to gain attention X2 Steytee v ond guln.prospect details | Post with splnn‘er and location 8
where possible tag + Live feed
o forRr a o . . N Offer free trials and gain prospect details | Post with spinner and location
Workout or Protein Half Term Spinner - Brewery Square Ice cream stand, trial flyers, spinner to gain attention X2 . o 6
o where possible tag + Live feed
Drink
7
50 (Inreach) 58 (Outreach) | 108

In-reach & Outreach Events Tracked and Planned
~- (Events, Timing, Tools, Staff, Script, Social
Requirements, and Targets)
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MICHAEL STEVENSON

Social Media Management | Before & After
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Stage 3| Social Posting

syjybnoyilbulisomod ®



MICHAEL STEVENSON

Social Media Management | Results

Unstructured content

~ and if there was time

| Posts were made and shared when

Structured content
Posts were planned quarterly in
with monthly themes and targets

) N in place
</ TRAINER f /
. MEMBER WE ARE HIRING
OF THE MONTH CONTACT US FOR MORE INFO
Low quality posts o High quality posts
- A M smalllgroup Py | i Unclear what the purpose “w Every post had a purpose towards
s ~“traning for TEE Pass: of each post was - building a community and the overall
. wgmen who, ) - : \ g .“_,, K b di
X wart to feel : J = RIS NL E :L rand image
0\ iy 1 | - ]« “PEOPLE LE? ,
¢ m - - | REAL nsq_g'ns L 3. nF.\soNs : 6/

and mofés
_ - <. ] /‘
L | tA.

Low engagement
A mix between bespoke and
Corporate content was shared

High engagement

Every post was bespoke so not to
dilute the purpose or quality of the
content
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2019 | Before My System 2022 | Using My System



MICHAEL STEVENSON

Social Media Management | Bra

PERSONAL
TRAINER

Professionally Presented Brand
Story Telling

_ MEMBER | vy
OF THE MONTH. It e e

7 o =%
MEMBER ' ‘."’B" BODYCOMBAY

- TUSSDAY

OF THE MONTH W wionmnay Feed Appearance

~ MEMBER
OF THE MONTH

LAV T LIS L wi;;']

MEMBER
OF THE MONTH

w'! ‘
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Consistent and Engaging

nding & Story Telling
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Highly Engaging Photos & Reels
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RIAL > CLASSEH! :
™ sg Designed to Increase Long Term

Engagement

7 DAY
FREE TRIALS
FOR TEACHERS

JOB TCCAY AND GET
TR HLGT O

PPTFANIN TURD | T A I

an % NATIONAL SUICIDE

Professionally Edited Photos
& Videos

éj

& TRAIN e .
SAFELY TOGETHER [ OPEN 24 HOURS!

OPEN S THE MAN,
YOUR MAN,

COULD

£15
AMAZO ; TRAIN LIKE
GIFT CA - |

e
TS

@ Anytimefitnesschristchurch
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ocial Media Management| B2B Content

Posted by Michael Stevenson - 12/16/2022 “ee
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TeamCleaning
’ 405 followers
mo - P

You deserve to start the new year fresh!

Organising a deep clean over the festive break will help ensure that your
workspace is safe and ready for your employees to return to.

So give yourself peace of mind by organising a deep clean today \uJ
https://bit.ly/3WoFTIG

T

KEY BENEFITS
OF A DEEP CLEp N

Y

K:/.gnw g.
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Postad by Vicharl SBevensan - 1128200
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3 WAYS TO IMPROVE
WORKPLACE WELL-BEING

1. BEING COMFORTABLE

Physical discomfort is a surprising
stressor, so it is very important to
sit in a chair that is comfortable.

MICHAEL STEVENSON

3. TAKING A BREAK

Nothing puts a smile on someone's
face like having a good coffee.

2. STAYING ORGANISED

Keeping track of your work in a
natebook can help you avoid the
negaotive effects of clutter and a
messy workspace,

#Cleaning #Deepclean #TeamCleaning #Christmas #NewYear #FreshStart F"“l 1 Forreroed et rodh

B to a professional wiascand
3 Key benefits of a deep clean - 4 pages

"3 WAYS TO IMPROVE

" WORKPLACE WELL-BEING

TeamCleaning™

KEY BENEFITS

Foace of misd that you have
wealed » sfc warbpouw In
B your evoioyees

- S 1L25" v ower: .
b @ Emails
3 A6 v prapares for Gozgle Analytics to ¢1ange 10 Gooc @ Analytics 4 (GAS)T
b 3 \ ' dowy HOnl Newsletters
Start preaarng yoursa f far tha switch today by reading our article oo BIOgS & Art|C|eS

Everything you need to know atout 5AG': .
Evergreen Articles

#CA4 Fgoodle #ooogleanalytics #marketing #markatingagency sfireworx

i -

WM EY DOyees Can work
precuctivaly amithoul the sk
B uf getiing sk ol wurl.
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e ‘ Everything you need to know akbout GA4
- Frowors on Loszdln « 3 min o

Hacsm 2020 Gaogle irwcahcad Google Aralyikz 4 GAL) ard “inally, the rollout has segun..
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MICHAEL STEVENSON

Social Media Management | Reporting

4 SEMRUSH
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| “ “ 15
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MICHAEL STEVENSON

Digital Marketing | Copywriting

Includes:

Emails
Newsletters

Blogs & Articles
Evergreen Articles
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MICHAEL STEVENSON

Digital Marketing | Campaign Management

Let's make HEALTHY HAPPEN

0 ANYTIME

COACHING

Q FIND A GYM

High Quality Sales & Marketing
Emails
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Dear

BIG January Sal
Join us today before ours

24th—25thjanuary—£24
26th—27thjanuary —£26

28th—29thJanuary ~—£28
30th - 31st January - £29.
Join now for £29.95/ma
Online C¢

Call NOW on 01202 031247 to find ou
bel

JOIN

Hurry, this offer will Ei

Whatever your lifestyle, Anytime Fitne
days a week, 365 days a year. In additio
supportive and welcoming environm
abil

Join today and discover the f¢

Global Acce
Your member
UK and 4,50

Member Bei
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to offer youe
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AF Connect
Access to our
access all our
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content
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Classes
We offer aral

Anytime Wc
Access to ove
booking and
Anytime Fitn

Don't miss out, click below to take
JOIN

If you are interested in finding out more, get
or 0120:

Kickstart your 2022, and

Anytime Fitne
ANYTIMEFI

*T&Cs apply. Offer i vald per person, for new members only. aged 18+ when the
other offer. Additional fob fee may appl

Dear Mike

The announcement of the Governments road map for reopening is a positive
step and we're delighted that gym facilities been given the green light to reopen
from the 12th April!

Anytime Fitness Christchurch want to thank each and every member of our
Anytime Fitness family for sticking with the club throughout the various closures
in the past year. As an independent business, we appreciate every single one of
our members and the confidence you continue to have in our club and the team;
we cannot wait to welcome you back into the club very soon.

We're looking forward to safely welcoming you back to our club from 12th April
and continuing to support you on your health and fitness journeys.

Throughout our previous reopenings, the various measures introduced such as
spaced equipment, significant increase of internal cleaning regimes and self-
serve cleaning stations, capacity management and increased ventilation all
contributed to keeping you safe and will still be in place when you return.

We will continue to keep you updated with specific guidance about visiting the
club in the lead up to reopening, so please keep an eye out for further emails and
on our Social Media.

Ahead of reopening, we wanted to provide you with an update on billing and
what you can expect from your upcoming Direct Debit payments.

Please pay close attention to the below as payments will be dependent on your
membership type.

IF YOU PAY YOUR DIRECT DEBIT ON THE 1ST OF THE
MONTH -

Due to the short notice closing of AF Christchurch in December and as we were
unable to amend the payment on the 1st January, we will not take a membership
payment in April and billing will resume from 1 May. You will still be able to gain
full access to the club from April 12th and your Direct Debit in May will be for
your usual, full monthly amount.

IF YOU PAY YOUR DIRECT DEBIT ON THE 15TH OF THE
MONTH -

Fortunately the December closure fell on a date which enabled us to freeze
memberships before any payments occurred in January. Therefore, billing will
resume from 15th April at your usual, full monthly amount.

IF YOU ARE ON A PREPAID MEMBERSHIP -
No need to worry, as all memberships were frozen when we were forced to close.

Your membership will automatically be extended by the period of closure.

We understand this is a lot of information and each of our members have
experienced this pandemic in a variety of ways.

Therefore, if you do need to discuss any aspect of your membership or billing,
please do not hesitate to contact us via email at
christchurch@anytimefitness.co.uk
Please be aware that while we are getting the club geared up to welcome you
back next week, it may take a little longer for us to reply but we will do our best
to get back to you as soon as we can.

All of the team at Anytime Fitness Christchurch are counting the days until we
can welcome you back and look forward to seeing you all again and supporting
you with your health goals.

We can't wait to help you make healthy happen, again.
James and the whole team!

Anytime Fitness Christchurch

£1C

ANYTIMEFITNESS.CO.
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‘ Visit AF Connect Online ‘

Dear Aaron

Following the latest Government guidance and our area being increased to tier 4 as of 00.01am on the 31st
December, | am regrettably are required, again, to temporarily close our Anytime Fitness Christchurch until further
notice and until a time where the surrounding area is safe, and the infection rate lower

On this occasion, unfortunately | am unsure of when the restrictions will be lifted, however | do believe that the
government are due to be regularly reviewing the national tier restrictions. As | gain more information and
understanding, | will of course pass on any updates to you all. | am as frustrated as you are to not be able to provide
you with the service, | know you love and appreciate.

| want to say a huge thank you to all of our members for working so hard alongside our team in keeping the club clean
and maintaining the hygiene standards whilst you have been in the club and also for making our club such a fantastic
place to work and workout since we re-opened in early December.

January Billing

No doubt you will have a lot of questions about your membership payments at this time; there is no need to cancel
your membership or your direct debit payments during this temporary closure, but please pay close attention to the
below notes regarding your membership:

IF YOU PAY YOUR DIRECT DEBIT ON THE 1ST OF THE MONTH ? Unfortunately, January's membership payment
for those that pay on the 1st of the month had already been submitted to the banks to be collected and we were
unable to stop this payment. We made every attempt to prevent this however it was simply not possible from our
billing provider given how late it was in the month and the short notice we were given of closure. HOWEVER, your
payments due on the 1st February will be frozen, and no payment will be collected in lieu of the payment made in
January.

IF YOU PAY YOUR DIRECT DEBIT ON THE 15th OF THE MONTH - These payments will be frozen for the period of
January, and your next payment will be due on the 15th February once we have re-opened.

IF YOU ARE ON AN ANNUAL MEMBERSHIP - The end date on all annual memberships will be automatically
extended in line with the length of the closure.

| will be reviewing these plans for your monthly payments as more information is available about the length of the
current tier 4 restrictions, if there are any changes to the above then | will inform your all as soon as | possibly can.

How can you help bring the statistics down
- Regular hand washing with soap (for at least 20 seconds) or alcohol-based solution
- Wearing a face-mask or covering when doing essential shopping
- Isolating when told to do so

- Staying at home and not traveling

Connect with us Online

Visit AF Connect Online

If you haven't already checked out AF Connect Online, do so today! It is a brand new, members exclusive platform
expands your membership beyond the club and keeps you connected to a wealth of health and fitness content no
matter where you are - have your email address and membership key fob number to hand so you can log in.

During this period of closure, the club team will still be available to answer your questions via email and also through
our social media platforms should you wish to get in touch with us at all.

Keep up to date by following us on Facebook and Instagram.

We all hope you all are able to continue exercising as much as you can to keep your immune systems strong, help
you maintain physical fitness and possibly most important of all - to help maintain your mental wellbeing in these
challenging times.

Stay safe, look out for friends and family, and when we are able to re-open we will come back tougher and even more
focused than ever before as we progress on and push to achieve our health goals for 2021!

We are in this together, we have done all of this before, and we are sure we can do it all again ? we just hope not for
too long this time!

Lastly, from myself and all your Anytime Fitness team, we wish you a very Happy New Year!
Healthy Regards,

James
Club Manager

Anytime Fitness Christchurch
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MEMBER NOTICE

What we are doing
you safe!

Dear Mike,

Some fantastic news!

The government has now announced the opening
and with this, we will be opening again on the 25t

We are thrilled by this announcement, and cannot
back in the club again!

We want to ensure that you are safe!

Although this is very exciting, as businesses have
UK, it appears that there has been a lot of uncertz
new rules and procedures and what they have imp
your health & safety.

So how have we prepared to keep you safe?

Because we have been closed longer than most b
used this to our advantage to prepare thorough p
your club one of the safest places it can be and a
keeping your health and safety as our number one

Need More?

We have once again made a Q&A video about our

measures to address your concerns and questions
watch, or read our very brief summary below!

REGULAR DEEP CLEANING

- Limited back-to-back group exercise classes wit
between classes for cleaning before and after use
- Member towel restriction to reduce the risk of sg
- Updated and increased cleaning procedures hawv
will see our team encouraging members to sanitis
and after use, even more so then usual.

INCREASED HYGIENE STATIONS
- Hygiene and sanitiser stations will be accessible
your use.

- Posters will be on display within your club to en
to implement positive hygiene practices.

2
o)
.
SOCIAL DISTANCING MEASURES

- Gym Reservation/Booking System to enable us t
capacity at all times.

- Reduced group exercise class numbers.
- Equipment layout adjusted to manage and ensur
whilst exercising. . .

Yours in health and fitness,

Your Anytime Fitness Christchurch Team
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Let's make HEALTHY HAPPEN

EMBER NOTICE

Dear Aaron,

We have officially been given the green light to reopen (again) at 12:01am
Wednesday the 3rd of December.

We are incredibly excited to welcome you all back, and you will be happy to
hear there are not any changes prior to your return next week, as we will be
continuing with the same operating procedures as before we closed.

There will still be NO booking system during staffed hours, you DO still need
to book your session outside these times like you were previously through the
Anytime Fithess Members App.

As before you will see the Team doing their regular club checks and cleans,
and we do still ask that all members please continue to sanitise their hands
when entering and exiting the club, alongside continuing to spray and wipe
down equipment before and after use.

Membership Update/ Billing

In continuation from our previous emails regarding your membership
payments:

In preparation for reopening your membership will be taken off freeze
and reactivated for December, however as we have previously
communicated if your direct debits are set for the 1st of each month we will
not process any payments until January 1st, if your direct debit is set for the
15th of each month your first payment will be the 15th of December.

We understand that some people do have specific circumstances and

individual requirements so if you have any concerns about returning to the
club please email us at Christchurch@anytimefitness.co.uk to discuss further.

We believe that we still have everything in hand to keep you safe, but if you
do have any questions please feel free to email or message us via social
media.

We can't wait to see you all back in the club working towards your Christmas
goals!

Healthy regards
Your Anytime Christchurch Team

christchurch@anytimefitness.co.uk

01202 031247

ANYTIMEFITNESS.CO.UK

Anytime Fitness Christchurch is a limited gi in and Wales. C i i
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MICHAEL STEVENSON

Marketing Management | Graphic Design & Print
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ADDITIONAL INFORMATION



NOTABLE RESPONSIBILITIES &
EXPERIENGE

Which can’t be displayed visually

e CRM Management

e Sales & Retention Reporting

* |[nsights & Engagement Reporting

* Business Development (Commercial)
e Operational Management

* Brand Workshops & Consultancy
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MICHAEL STEVENSON

Professional Development

Google Digitad Gor s

BN o L3 B0 Vi o) COURSE
CERTIFICATE
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Mar 3, 2023

Michael Stevenson

has successfully completed

Introduction to Social Media Marketing

N Meta

May 31,2023 duke figdiogiet
Michael Stevenson
Anke Audenaert, CEO &
has successfully completed the online, non-credit Professional Co-Founder Aptly
Certificate Adj. Professor, UCLA
Anderson School of

Verify at
{era.org/verify/DCX6PCATUPBT

Introduction to Social Media

Michael Stevenson Meta Social Media

Be igentit

Social Media Management

Daniel Kob, Marketing

. .
has suc completed Fundamentals of Social M k Leader & Entrepreneur
i N Media Advertising arket ing

Advertising with Meta

Fundamentals of Social Media Advertising o In this specialization, learners developed and honed essential social
Measure and Optimize

an online non-credit course authorized by Meta and offered through Coursera SeclalMedia Marketing media marketing sklls, inclugjg Esfzplisaing 20N g & 00l
L Campaigns media presence, creating and managing content for social media
Meta Social Media platforms and evaluating and measuring content performance,
Marketing Capstone creating effective and attractive ads for social media, creating
advertising campaigns in Facebook Ads Manager, and evaluating and
| communicating the results of advertising campaigns to business

managers or marketing directors. Learners developed a portfolio
throughout the Specialization applying their social media marketing

knowledge and skills.
D

in 7t on-campus, but theincluded Verify this certificate at:

httnelirnrsara araherifulnrafacsinn

https://eo
Coursera has canfirmed the dentity of this Individual and their
participation in the course

Actively Completed Professionally
Certified Online Courses

Google
Meta

A UNIVERSITY OF
\

SCHOOL OF MANAGEMENT

Currently Studying a Part-Time
Online MSc in Business Analytics
Jan 24 - April 26
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MICHAEL STEVENSON

Personal Development | POWERING THOUGHTS

ONE MAN VS OBLIVION

VISITS / TIMES READ:

' POWERING
g, | powerig N

BY: MIKE STEVENSON

Built My Own Brand Built My Own Website Actively Write Impactful Articles

- Y

@EXAMPLE:

o

BALA{\JC E
POWERING -
THouGa?rs

MIKE STEVENSON -

Started a Podcast Launched a Digital Product Published E-Book
Active across all major platforms Free 2023 Habit Tracker
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